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ABSTRACT

Artificial Intelligence (Al) is redefining the foundations of trust, transparency, and international collaboration in today’s
digital economy. As businesses increasingly depend on algorithmic decision-making to guide trade, finance, and consumer
interactions, ensuring transparency and building trust have become essential for sustainable global partnerships. The
United States, with its advanced digital infrastructure and leadership in shaping global standards, serves as a critical bridge
for harmonizing diverse regulatory frameworks and promoting responsible Al adoption.

This paper examines how trust and transparency function as the twin pillars of Al-enabled business collaborations between
the U.S. and global markets. It highlights case studies of Black Vitriol LLC, which employs Al-driven solutions to enhance
digital trade security, and Eatsbueno Al, which leverages explainable Al to foster consumer confidence in food-tech
innovation. These examples illustrate how startups can serve as models of responsible practice, reinforcing adoption,
legitimacy, and cross-border cooperation.

The study further explores ethical and regulatory challenges across jurisdictions, emphasizing the need for convergencein
data governance, algorithmic accountability, and digital trade policies. By synthesizing insights from theoretical foundations,
practical applications, and policy landscapes, the research underscores that building digital bridges requires more than
technological innovation. It also demands cross-cultural trust, ethical alignment, and strategic governance.

The paper concludes with forward-looking policy recommendations for emerging markets, stressing capacity building,
alignment with trade frameworks, and leveraging startups as innovation catalysts. Balancing innovation with transparency
and trust is positioned as the defining challenge for the future of U.S.-global Al collaborations.
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Al as a Transformative Force in Global Business

Artificial intelligence (Al) has rapidly evolved from a niche
technological domain into a cornerstone of global economic
transformation. Today, Al applications are integrated into
supply chain optimization, financial services, healthcare
innovation, and consumer platforms, enabling businesses to
enhance efficiency, predict market trends, and personalize
customer engagement. In particular, digital platforms
powered by Al algorithms are facilitating new forms of

(Doshi-Velez & Kim, 2017; Ribeiro, Singh, & Guestrin, 2016).

international trade and collaboration, where real-time data
analytics and automated decision-making reduce barriers to
entry for smaller firms and startups (Aksoy, 2023). As global
business ecosystems expand, Al acts as both an enabler of
innovation and a source of strategic advantage, reshaping
the rules of competition across borders.

Yet, this transformation is not without challenges. Al
systems operate as “black boxes” in many contexts, raising
questions about explainability, accountability, and fairness
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Without trust in these systems, organizations and consumers
may hesitate to adopt them, limiting their potential impact
on digital globalization. Hence, trust and transparency have
emerged as critical pillars for sustaining Al-enabled business
collaborations.

The U.S. Role in Shaping Trust and Transparency
in Cross-Border Collaborations
The United States occupies a unique position in the global Al
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landscape. It is home to leading technology firms, regulatory
experimentation, and influential ethical frameworks that
guide Al development. U.S. companies have historically
driven innovation in digital trust, from e-commerce models
that integrated consumer trust and technology acceptance
(Gefen, Karahanna, & Straub, 2003; Pavlou, 2003) to more
recent advances in explainable Al and accountability
measures (Mitchell et al., 2019).

Furthermore, the U.S. plays a bridging role between
diverse regulatory regimes. While the European Union
emphasizes stringent data privacy and algorithmic
transparency through frameworks such as the GDPR
(Goodman & Flaxman, 2017), the U.S. combines innovation-
led approaches with market-driven governance (Floridi et al.,
2018; Jobin, lenca, & Vayena, 2019). This dual capacity allows
the U.S. to serve as a mediator and model for global regulatory
harmonization, ensuring that digital trade partnerships are
underpinned by credible standards of trust and transparency.
Emerging markets, in particular, look toward U.S. frameworks
as adaptable models for their own Al integration strategies
(OhEigeartaigh et al., 2020).

Why Trust and Transparency are Essential for
Digital Trade

Trust has long been recognized as a critical factor in
economic exchange, reducing transaction costs and
enabling cooperation between partners (Mayer, Davis,
& Schoorman, 1995; Dyer & Chu, 2003). In the context of
Al-enabled digital trade, trust extends beyond interpersonal
or interorganizational relationships to include confidence in
algorithms, platforms, and data governance mechanisms.
Studies show that consumer adoption of digital services
is strongly mediated by trust, especially where Al-driven
recommendations or automated decisions are involved
(McKnight, Choudhury, & Kacmar, 2002).

Transparency, in turn, reinforces this trust by providing
visibility into how algorithms function, what data they
process, and how decisions are made (Lundberg & Lee, 2017).
In global business collaborations, transparency ensures that
partners from different legal and cultural contexts can align
expectations, reduce perceptions of bias, and safeguard
ethical norms (Ananny & Crawford, 2018). For emerging
markets, trust and transparency are not just enablers of
technology adoption but also prerequisites for attracting
foreign investment, building consumer confidence, and
achieving sustainable integration into global digital
ecosystems.

Research Objectives and Structure of the Paper

This research paper investigates the interplay between

trust, transparency, and Al in shaping U.S.-global business

collaborations. Specifically, it aims to:

« Examine the theoretical foundations of trust and their
relevance to Al-enabled digital trade.

« Analyze the role of transparency and accountability in

fostering adoption and ethical governance of Al.

«  Compare regulatory and ethical frameworks in the U.S,,
EU, and emerging markets to identify opportunities for
harmonization.

« Highlight case studies of Black Vitriol LLC and Eatsbueno
Al (companies owned by Gabriel Jiménez) to illustrate
how startups leverage trust and transparency in practice.

«  Offer policy recommendations for emerging markets
seeking to align with U.S.-driven digital standards while
fostering inclusive innovation.

The paper is structured into eight sections. Following
this introduction, Section 2 reviews theoretical foundations
of trust in business collaborations. Section 3 explores Al
transparency and accountability frameworks, while Section
4 compares ethical and regulatory approaches across
jurisdictions. Section 5 presents case studies of Black Vitriol
LLC and Eatsbueno Al, supported by data-driven graphs.
Section 6 discusses the strategic role of the U.S. in global Al
governance, and Section 7 outlines policy recommendations
for emerging markets. Finally, Section 8 concludes with a

synthesis of findings and future research directions.

THEORETICAL FOUNDATIONS OF TRUST
IN BusiNESs AND TECHNOLOGY

Trust has long been recognized as the invisible infrastructure
that underpins both economic exchange and technological
adoption. In global business collaborations—particularly
those mediated by advanced technologies such as artificial
intelligence (Al)—trust determines whether firms and
consumers embrace or reject new modes of interaction.
As businesses increasingly operate in digital ecosystems
that transcend national borders, understanding the
theoretical underpinnings of trust becomes critical for both
organizational performance and technological innovation.
This section reviews the major scholarly models of trust,
highlightsits role in reducing transaction costs and enhancing
performance, and explains its significance in digital adoption
and e-commerce. Together, these frameworks form the
conceptual foundation for examining how Al-enabled
collaborations between the United States and global partners
can succeed through trust and transparency.

Models of Organizational Trust

Mayer, Davis, and Schoorman (1995) offered one of the
most influential integrative models of trust, defining it as
the willingness of a party to be vulnerable to the actions of
another, based on expectations of competence and goodwill.
Their model identifies three fundamental dimensions:

Ability — the perceived competence and technical skills

of the trustee.

Benevolence - the extent to which the trustee is believed

to act in the interest of the trustor.

Integrity —adherence to principles, fairness, and honesty.

In organizational contexts, these dimensions serve as
predictors of whether trust will emerge between partners.
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For Al-driven business collaborations, ability maps onto the
technical accuracy of Al models, benevolence relates to how
Al systems align with consumer or partner interests, and
integrity reflects ethical standards such as fairness and non-
discrimination in algorithmic outputs.

Zaheer, McEvily, and Perrone (1998) extended this
theoretical base by empirically distinguishing between
interpersonal trust and interorganizational trust. They argued
that while interpersonal trust rests on personal relationships
between managers and decision-makers, interorganizational
trust derives from the institutional credibility of firms
and the history of reliable transactions. Their findings
demonstrated that both forms of trust significantly enhance
performance outcomes by reducing opportunism and
promoting cooperative behavior. In the Al context, these
two levels of trust converge: managers must trust each
other’s interpretations of Al outputs (interpersonal), while
firms must trust that their partners’ Al technologies are
reliable, transparent, and consistent with agreed objectives
(interorganizational).

Reducing Transaction Costs and Enhancing
Performance Through Trust

Beyond its social and relational role, trust has measurable
economic value. Dyer and Chu (2003) showed, through
comparative evidence from the United States, Japan, and
Korea, that high levels of trust between firms directly reduce
transaction costs—the expenses associated with negotiating,
monitoring, and enforcing contracts. When partners perceive
one another as trustworthy, they depend less on formal
safeguards such as litigation or exhaustive monitoring
systems. Instead, they rely on relational governance, which
is faster, cheaper, and often more adaptable.

Applied to Al-enabled global collaborations, this principle
has profound implications. Al technologies can be sources
of mistrust if seen as opaque, biased, or unaccountable.
Conversely, when Al systems are explainable and transparent,
they reduce uncertainty and monitoring burdens. For
example, a U.S. company collaborating with an emerging
market partner might rely on an Al-powered predictive
analytics system for supply chain forecasting. If both parties
trust the system’s accuracy and fairness, they are less likely to
impose additional checks, audits, or contractual safeguards—
thereby lowering costs and enhancing efficiency. This
dynamic illustrates how startups like Black Vitriol LLC
and Eatsbueno Al build their competitive advantage: by
embedding trustworthiness and transparency directly into
their Al solutions, they help partners cut costs and accelerate
performance outcomes.

Trust in E-Commerce and Digital Adoption

The advent of the internet fundamentally reshaped how trust
operates in business. In digital environments where face-to-
faceinteractions are absent, trust acts as the critical lubricant
for economic exchange. Gefen, Karahanna, and Straub

Key Dimensions of Trust in Al-Driven Global Business Collaboration

Table 1

Implications for Al-Driven Global Business

Definition

Dimension
Ability (Mayer et al., 1995)

Accuracy and performance of Al algorithms; demonstrated

technical skill in deploying Al for business solutions.

Perceived competence and expertise of the trustee.
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Al systems designed with user-centric values, prioritizing

consumer welfare and partner success.

Belief that the trustee acts in the trustor’s best interest.

Benevolence (Mayer et al.,

1995)

Transparent data handling, compliance with legal standards, and

avoidance of bias in algorithmic decisions.

Adherence to fairness, honesty, and ethical principles.

Integrity (Mayer et al., 1995)

Managers trusting one another’s interpretations of Al insights in

cross-border collaborations.

Confidence in individual relationships and decision-

making.

Interpersonal Trust (Zaheer et

al., 1998)

Firms accepting Al systems as reliable tools for contracts,

forecasting, and strategic coordination.

Trust at the institutional and corporate level.

Interorganizational Trust

(Zaheer et al., 1998)

Transparent Al systems reduce the need for extensive audits,

enabling cost-efficient international operations.

Decrease in monitoring, negotiation, and enforcement

costs due to trust.

Transaction Cost Reduction

(Dyer & Chu, 2003)

Businesses and consumers adopt Al-enabled platforms when trust

ensures data security, privacy, and reliability.

Trust as a prerequisite for digital adoption, reducing

perceived risk.

E-Commerce Trust (Gefen et al.,

2003; Pavlou, 2003)
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(2003) expanded the Technology Acceptance Model (TAM)
to include trust as a decisive factor in users’ willingness to
adopt e-commerce platforms. Their research demonstrated
that perceived trustworthiness significantly affects perceived
usefulness and perceived ease of use, two key drivers of
technology adoption. When consumers or firms trust that an
online system is secure, reliable, and honest, they are more
likely to engage in transactions and integrate the technology
into their daily practices.

Pavlou (2003) further established that trust reduces the
perception of risk in online commerce, directly influencing
consumer acceptance. He argued that in high-risk digital
environments—where issues such as data privacy, fraud,
and identity theft are salient—trust becomes a necessary
precondition for adoption. In the context of Al, this means
that businesses and consumers will only embrace Al-driven
services (such as automated decision-making, predictive
modeling, or recommendation systems) if they perceive
these tools as trustworthy, transparent, and secure. Trust thus
acts as a bridge between technological innovation and user
acceptance, ensuring that Al’s potential is not hindered by
fear or skepticism.

Theoretical models of trust provide a rich foundation for
understanding how business collaborations succeed in an
Al-driven global economy. From psychological perceptions of
ability, benevolence, and integrity to the economic effects of
lowering transaction costs, trust is both a social enabler and
an economic resource. In the digital age, where e-commerce
and Al are central to U.S.-global collaborations, the absence
of trust can halt adoption, while its presence can accelerate
innovation and partnership. For startups like Black Vitriol
LLC and Eatsbueno Al, embedding trustworthiness into
their Al products is not just an ethical choice but a strategic
necessity that positions them as leaders in building digital
bridges across borders.

Al TRANSPARENCY AND ACCOUNTABILITY

Artificial intelligence has become one of the most powerful
drivers of digital transformation, shaping business models,
trade practices, and governance across the globe. Yet, its
rapid diffusion has created a paradox: while Al enables
unprecedented efficiency and predictive power, its inner
workings are often opaque, raising questions about
trustworthiness, fairness, and accountability. For businesses
collaborating across borders—particularly between the
United States and global partners—this paradox is critical.
Trust in Al-driven systems cannot be sustained unless
stakeholders understand, at least in part, how decisions
are made and who is accountable for them. Transparency
and accountability thus form the backbone of sustainable
Al adoption, ensuring that cross-border collaborations are
grounded in fairness and ethical reliability.

This section explores three central dimensions: (1)
explainable Al as a mechanism for fostering trust in
algorithmic predictions, (2) interpretable models and
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accountability frameworks as institutional safeguards, and
(3) the ethical debates highlighting the limits of transparency
when divorced from broader social contexts.

Explainable Al: Trust in Algorithmic Predictions

One of the core challenges of Al is its reliance on highly
complex statistical and machine learning models—
particularly deep learning—which operate as “black boxes.”
These models produce outputs with high accuracy, but the
underlying logic of their decisions is often inaccessible to
human understanding (Ribeiro, Singh, & Guestrin, 2016).
For international business collaborations, this opacity is a
barrier: partners in different jurisdictions must be assured
that automated systems are not arbitrary or biased in ways
that could undermine trust.

To address this, researchers have developed tools for
explainable Al (XAl), which aim to make machine learning
predictions interpretable. Ribeiro et al. (2016) pioneered
LIME (Local Interpretable Model-Agnostic Explanations),
a framework that generates simplified, human-readable
explanations for individual predictions, regardless of the
complexity of the underlying model. For example, if a
U.S.-based fintech firm uses an Al system to evaluate loan
applications from emerging markets, LIME can identify the
most influential factors in an approval or rejection decision.
This allows business partners abroad to verify whether
decisions are consistent with fairness and legal requirements,
thereby reducing mistrust.

Building on this foundation, Lundberg and Lee (2017)
introduced SHAP (Shapley Additive Explanations), which
applies cooperative game theory principles to assign
contribution values to each feature in a model. SHAP provides
a unified measure of how much each variable—such as
transaction history, geographic location, or credit score—
affects the model’s output. This method is especially useful
ininternational supply chain contexts: for instance, a customs
clearance Al could use SHAP to reveal why one shipment is
flagged as high risk while another passes smoothly. Such
clarity not only reassures business partners but also enables
regulators in different jurisdictions to audit decisions,
ensuring compliance with trade frameworks.

Taken together, these advances demonstrate that
explainability is not simply a technical luxury—it is a
necessity for building trust in global collaborations. When
companies can demonstrate why an Al system makes
particular decisions, stakeholders across cultures and legal
environments are more likely to accept and integrate these
systems into cross-border trade and cooperation.

Interpretable Models and Accountability
Frameworks

While explanation methods increase transparency at the
level of individual predictions, businesses and regulators also
require institutional mechanisms to ensure accountability. As
Doshi-Velez and Kim (2017) emphasize, interpretability should
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extend beyond user comprehension to include accountability
structures that make Al systems auditable and governable. In
global contexts, this is particularly important because trust
cannot rely solely on technical explanations; it must also be
reinforced by standardized documentation and oversight
processes.

One significant step in this direction is the introduction of
Model Cards for Model Reporting (Mitchell et al., 2019). Model
Cards serve as standardized documentation for machine
learning systems, detailing key elements such as:

+ the model’s intended uses and limitations,

« performance metrics across different demographic
groups,

« training data characteristics,

« and known risks or biases.

For example, a U.S. logistics company deploying an Al
model to predict shipping delays in collaboration with African
partners could use a Model Card to disclose that the system
performs better with data from high-income regions but has
lower accuracy in rural areas with sparse infrastructure. By
revealing such limitations upfront, the company sets realistic
expectations and avoids undermining trust later.

These accountability frameworks are particularly relevant
for U.S.—global collaborations because they establish a
common language of trust. When both U.S. companies and
international partners can review the same standardized
documentation, they reduce the risk of misaligned
expectations. More importantly, they create an audit trail that
regulators can use to investigate disputes or claims of bias,
thereby embedding accountability into the very structure
of Al adoption.

Ethical Debates and the Limits of Transparency

Despite significant advances, scholars caution against
overestimating the benefits of transparency alone. Ananny
and Crawford (2018) argue that the “transparency ideal”—
the belief that opening the black box will automatically lead
to fairness and accountability—is misleading. Algorithms
operate not in isolation but within complex socio-technical
systems, shaped by data availability, cultural assumptions,
and power dynamics. Simply exposing model mechanics
may not illuminate these deeper issues.

For example, even if an Al system is explainable using
tools like LIME or SHAP, it may still reproduce systemic biases
if the training data disproportionately reflects Western
populations or economic contexts. In such cases, global
partners—particularly in emerging markets—could find
themselves disadvantaged by models that are technically
transparent but socially biased. A U.S. healthcare Al model
might explain its diagnostic decisions clearly, yet still produce
less accurate results for non-Western patient populations
because of biased training datasets.

This critique underscores that transparency without
accountability is insufficient. Businesses must combine
explainability with fairness assessments, bias audits, and
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culturally sensitive governance structures. For U.S.-global
collaborations, this means embedding Al into ethically
aligned frameworks that go beyond transparency, ensuring
systems not only appear trustworthy but genuinely serve
diverse stakeholders.

Growth of Al Transparency and Explainability Publications (2000-2025)
1200

The steep rise after 2016 highlights increasing demand
1000 for interpretable Al in global collaborations.

800

600

Number of Publications

400

200

2000 2005 2010 2015 2020 2025
Year

Graph 1: Growth of Al Transparency and Explainability
Publications (2000-2025)

To capture the growing recognition of these issues, Graph
1 illustrates the trajectory of scholarly publications on Al
transparency and explainability between 2000 and 2025. The
early 2000s witnessed minimal activity, with only a handful
of exploratory studies. Growth began modestly around
2010 but surged dramatically after 2016, coinciding with the
introduction of LIME (Ribeiro et al., 2016) and SHAP (Lundberg
&Lee, 2017). By 2025, the volume of publications is projected
toreach unprecedented levels, reflecting the global urgency
of ensuring Al systems are interpretable, accountable, and
trustworthy.

ETHICAL AND REGULATORY
CoNVERGENCE: U.S. AND GLOBAL
PERSPECTIVES

Artificial intelligence (Al) is emerging as one of the most
disruptive technologies in global business, transforming
industries through automation, predictive analytics, and
data-driven decision-making. Yet, its rapid growth raises
profound ethical, legal, and governance challenges. As Al
systems become more deeply embedded in cross-border
trade, supply chains, and consumer interactions, the need
for regulatory convergence has become urgent. Regulatory
divergence—where countries adopt starkly different
approaches—risks creating uncertainty, undermining
consumer trust, and fragmenting digital markets. Conversely,
convergence around shared ethical and regulatory
frameworks could strengthen trust, transparency, and
interoperability, allowing firms across borders to collaborate
more effectively.

This section critically examines the United States’
innovation-centered governance model, the European
Union's rights-based regulatory framework, and the complex
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realities of emerging markets. It highlights the barriers that
prevent seamless harmonization while also identifying
opportunities to build bridges across these different
governance philosophies.

The U.S. Approach: Innovation-Led, Flexible,
and Voluntary

The U.S. has long prioritized maintaining global leadership
in technological innovation. In the Al context, its governance
model is characterized by a market-first orientation,
emphasizing flexibility and industry self-regulation rather
than a single, binding federal framework. As Jobin, lenca,
and Vayena (2019) note in their global review of Al ethics
guidelines, the U.S. has produced the largest number of
voluntary principles and organizational codes of ethics,
often led by corporations, universities, and multi-stakeholder
consortia.

Instead of a comprehensive federal Al law, the U.S.
relies on sectoral regulation (e.g., HIPAA in healthcare,
FTC guidelines in consumer protection) supplemented by
voluntary initiatives from the private sector. Technology
giants such as Google, Microsoft, and IBM have established
Al ethics boards, transparency reports, and auditing tools to
address fairness, accountability, and explainability. Many of
these initiatives have been influenced by ethical blueprints
such as the Al4People framework proposed by Floridi et al.
(2018), which introduced five central principles: beneficence,
non-maleficence, autonomy, justice, and explicability.

The advantage of this model is its adaptability. Companies
can innovate rapidly, adjust governance practices to specific
use cases, and avoid heavy regulatory burdens. However,
critics argue that reliance on corporate self-regulation creates
serious gaps in accountability, enforcement, and consumer
protection. Without binding federal laws, the effectiveness
of ethical commitments depends on voluntary compliance,
which can be inconsistent. This exposes businesses to
reputational risks and undermines trust in U.S.—global
collaborations, especially in sensitive domains such as
Al-enabled hiring, healthcare diagnostics, and financial
services.

The EU Model: Legalism, Accountability, and
the “Right to Explanation”
The European Union (EU) represents the opposite end of
the governance spectrum. It has adopted a legalistic, rights-
based approach rooted in the protection of fundamental
human rights and democratic values. The General Data
Protection Regulation (GDPR), implemented in 2018, is the
cornerstone of Europe’s digital governance. GDPR imposes
binding rules on organizations that collect, process, and use
personal data, requiring transparency, data minimization,
and accountability.

One of GDPR’s most debated features is the so-called
“right to explanation” (Goodman & Flaxman, 2017), which
givesindividuals the right to demand meaningful information
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about the logic behind automated decisions that significantly
affect them. Although the exact scope of this right is debated,
Edwards and Veale (2018) argue that it marks a paradigm shift:
algorithms are not only tools for efficiency but also objects
of legal scrutiny and public justification.

Building on GDPR, the EU has proposed the Artificial
Intelligence Act (AIA), which introduces a risk-based
regulatory framework. Al systems are classified into
categories—minimal, limited, high, and unacceptable
risk—and subject to proportionate requirements. High-
risk applications (such as biometric identification, critical
infrastructure management, and employment-related Al
tools) must meet strict obligations, including transparency,
record-keeping, and human oversight. The EU’s model thus
prioritizes citizen protection and institutional accountability,
even if it means imposing compliance costs on businesses.

While this approach fosters high levels of trust among
European citizens, it is sometimes criticized for being rigid
and innovation-constraining. Startups and SMEs, unlike
global corporations, may lack the resources to comply with
complex legal requirements, potentially slowing down
Europe’s competitiveness compared to the U.S. and China.
Nevertheless, the EU’s emphasis on binding accountability
mechanisms has made it a normative power, influencing Al
policies worldwide.

Global Harmonization: Barriers and
Opportunities

The differences between the U.S. and EU illustrate the tension
between innovation flexibility and regulatory certainty. For
global businesses, these divergent models create challenges:
a company may face light-touch, voluntary ethics regimes
in the U.S. but be bound by stringent legal requirements
in the EU. This lack of alignment complicates cross-border
collaborations, creates compliancerisks, and may discourage
smaller firms from scaling internationally.

For emerging markets, the situation is even more
complex. Many lack the regulatory capacity, institutional
expertise, or financial resources to design comprehensive
Al governance frameworks. Instead, they often adopt hybrid
models, borrowing elements from both the U.S. (flexibility,
innovation ecosystems) and the EU (legal protections). As
OhEigeartaigh et al. (2020) argue, barriers to convergence
include differences in cultural norms, political systems,
and institutional maturity, but there are also significant
opportunities.

International organizations are playing a bridging role.
Frameworks such as the OECD Al Principles (2019), the G20
Al Guidelines, and UNESCO’s Recommendation on the Ethics
of Al (2021) provide “soft law” standards that countries can
adapt to local contexts. These frameworks promote shared
values such as human rights, accountability, inclusivity, and
transparency, creating a baseline for harmonization.

Emerging markets can benefit from adopting dual
strategies: aligning with U.S. innovation-friendly policies to
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Table 2: Comparative Analysis of U.S., EU, and Emerging Market Al Regulations

Dimension United States

European Union

Emerging Markets

Regulatory Philosophy  Innovation-first, voluntary
guidelines, sector-specific

oversight.

Core Principles Fairness, accountability,
transparency (self-regulated,

Al4People influence).

Transparency
Mechanisms

Algorithmic audits, corporate
Al ethics boards, reporting
(non-binding).

Federal Trade Commission
(FTC), sectoral regulators; no
unified Al law.

Enforcement Structures

Strengths Encourages rapid innovation;
flexible, adaptive governance.
Weaknesses Fragmented oversight;

accountability gaps; risk of
under-regulation.

Opportunities for
Convergence

Alignment through OECD, G20,
and bilateral trade agreements.

Rights-based, binding
legislation (GDPR, Al Act),
precautionary principle.

Privacy, accountability, risk-
based oversight, “right to
explanation.”

Legal requirements
for explainability, data
disclosure, record-keeping.

Strong centralized
enforcement by Data
Protection Authorities and Al
supervisory bodies.

Ensures accountability;
strengthens public trust; sets
global standards.

High compliance costs;
potential barriers for SMEs/
startups; slower adaptability.

Exporting governance
models globally; anchoring
trust-based Al adoption.

Hybrid, fragmented;
influenced by U.S. and EU
frameworks.

Digital inclusion, innovation-
driven growth, adoption of
ethical best practices.

Limited; pilot programs in
fintech, health, and trade
ecosystems.

Weak institutional
enforcement; reliance on
international technical
support.

Flexibility to experiment;
opportunity to adopt hybrid
governance frameworks.

Limited resources;
vulnerability to regulatory
capture; uneven institutional
maturity.

Leveraging hybrid U.S.-EU

models; capacity building
with global partners.

attractinvestment while incorporating EU-style protections to
build trustamong consumers and international partners. This
hybrid approach not only reduces the risks of technological
dependency but also enhances credibility in global trade.
For startups such as Black Vitriol LLC and Eatsbueno Al,
predictable and harmonized regulatory environments
would be a catalyst for growth, allowing them to scale their
Al innovations into multiple jurisdictions withoutfacing
conflicting compliance obligations.

The U.S., EU, and emerging markets represent three
distinct yet complementary pathways for Al governance.
The U.S. fosters innovation-driven ecosystems but risks trust
deficits due to weak enforcement. The EU offers robust legal
accountability but faces innovation trade-offs. Emerging
markets struggle with capacity gaps but can strategically
combine both models to enhance trust and competitiveness.
True regulatory convergence will require sustained
multilateral dialogue, capacity building, and a willingness
to balance innovation, transparency, and rights protection.

CAse STUDIES: TRUST AND
TRANSPARENCY IN ACTION

Black Vitriol LLC: Al-Enabled Security and Trust
in Global Trade
Global trade relies on trust, transparency, and compliance.
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Yet, international business ecosystems are often challenged
by fraudulent documentation, counterfeit goods, weak
verification mechanisms, and regulatory gaps, especially in
cross-border digital exchanges. Black Vitriol LLC, founded
and owned by Gabriel Jiménez, represents a U.S.-based
company pioneering solutions at the intersection of artificial
intelligence (Al), blockchain, and security analytics to
reinforce trust in global commerce.

The company has developed Al-enabled verification
systems that authenticate digital trade documents in real-
time. By integrating blockchain-based ledgers with machine
learning models, Black Vitriol LLC ensures the immutability
of transaction records while providing predictive alerts for
irregularities. These tools address the exact issues noted by
Chang, lakovou, and Shi (2020), who argued that blockchain
combined with Al can transform supply chains by enhancing
traceability, detecting non-compliance, and minimizing
systemic risks.

From a theoretical standpoint, Black Vitriol LLC exemplifies
how transaction cost economics applies in the digital age. By
embedding trustworthiness into trade systems, the company
reduces the costs associated with uncertainty, negotiation,
and enforcement (Dyer & Chu, 2003). Furthermore,
by building interorganizational trust across multiple
jurisdictions, Black Vitriol LLC validates the insights of Zaheer,
McEvily, and Perrone (1998), who demonstrated that trust
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directly improves performance and collaboration.

Importantly, Black Vitriol LLC is not simply a technical
provider but a geopolitical actor in digital trust ecosystems. Its
services allow emerging markets to plug into U.S.-dominated
trade systems with stronger credibility, aligning their
practices with global ethical frameworks such as Al4People’s
ethical guidelines (Floridi et al., 2018) and international Al
ethics principles (Jobin, lenca, & Vayena, 2019). This dual
focus on compliance and trust innovation illustrates how
U.S. startups act as bridges for cross-border harmonization,
making the American regulatory environment a backbone
of global digital trade.

Eatsbueno Al: Building Consumer Trust through
Transparency in Food-Tech Innovation

Unlike global trade, where institutional trust dominates,
the food-tech sector operates on the delicate balance of
consumer trust, ethics, and personalization. Eatsbueno Al,
also owned by Gabriel Jiménez, is a U.S.-based company in
this sector that leverages Al to provide personalized food
recommendations, nutritional guidance, and cultural food
matching. What distinguishes Eatsbueno Al is its commitment
to algorithmic transparency and fairness.

The company applies Explainable Al (XAl) models to
communicate clearly why certain foods are recommended to
specific consumers. This reflects Ribeiro, Singh, and Guestrin’s
(2016) call for interpretable predictions (“Why should | trust
you?”) and operationalizes the SHAP framework described
by Lundberg and Lee (2017), which explains how variables
influence model outputs. By incorporating these models,
Eatsbueno Al directly addresses the “black-box” problem in
algorithmic systems.

Transparency is not only technical but also ethical.
As Ananny and Crawford (2018) noted, the mere ideal of
transparency is insufficient if not tied to accountability.
Eatsbueno Al addresses this gap by disclosing the ethical
values underpinning its recommendations — such as
prioritizing sustainable sourcing, fair-trade products, and
cultural inclusivity. This focus reduces consumer skepticism
and enhances perceived fairness, aligning with Pavlou’s
(2003) integration of trust and risk into digital acceptance.
Eatsbueno Al also embodies Mayer, Davis, and Schoorman'’s
(1995) integrative model of trust:

Ability: Al systems that deliver accurate and meaningful

recommendations.

Benevolence: Ensuring consumer well-being through

health-conscious food options.

Integrity: Transparent disclosure of how recommendations

are produced.

These three dimensions help Eatsbueno Al foster not
only cognitive trust (confidence in system performance)
but also emotional trust (confidence in benevolent intent),
which is essential in industries tied directly to health and
lifestyle choices. By doing so, Eatsbueno Al addresses the
trust gaps raised by Buolamwini and Gebru (2018), who
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exposed algorithmic biases, particularly in consumer-facing
Al systems.

Lessons for Startups and SMEs

The contrasting approaches of Black Vitriol LLC and
Eatsbueno Al provide practical lessons for startups and SMEs
entering the Al-driven economy:

Transparency is a Strategic Asset

In both trade and consumer markets, transparency is not
merely compliance—it is a differentiator. Firms that adopt
explainability frameworks, ethical disclosure practices, and
algorithmic audits strengthen their credibility and reduce
resistance to Al adoption (Mitchell et al., 2019).

Cross-Border Trust Fuels Market Entry

Black Vitriol LLC demonstrates how trust-enabling
technologies allow SMEs from emerging markets
to integrate into international trade networks.
By meeting U.S. and EU standards, firms reduce
barriers to entry and mitigate geopolitical distrust
(OhEigeartaigh et al., 2020).

Balance Innovation and Governance

While rapid innovation drives growth, firms must anticipate
regulatory convergence (Goodman & Flaxman, 2017; Floridi
et al,, 2018). SMEs that ignore this balance risk reputational
harm or exclusion from global collaborations.

Ecosystem Participation is Critical

As Aksoy (2023) emphasizes, SMEs thrive when they
participate in digital ecosystems of collaboration and
innovation, rather than pursuing isolated growth. Eatsbueno
Al exemplifies this by aligning with ethical food-tech trends,
while Black Vitriol LLC anchors itself in supply chain security
networks.

Ethics as Market Leverage

Aldboush & Ferdous (2023) demonstrate that consumer trust
in fintech is shaped by ethical and privacy considerations. The
same holds true across industries: startups that proactively
integrate fairness, privacy, and accountability will be
rewarded with stronger adoption and loyalty.

Graphs for Case Studies

The graph above illustrates how Al adoption rates differ
depending on levels of transparency and trust:

In low-transparency environments (dashed line),
adoption grows slowly and steadily, reflecting hesitation
due to lack of explainability, accountability, or regulatory
alignment.

In high-transparency environments (solid line), adoption
accelerates much faster, showing that when trust
measures (audits, explainable Al, ethical compliance) are
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present, organizations are significantly more willing to
integrate Al into their operations.
This bar graph compares consumer trust indicators for

Black Vitriol LLC and Eatsbueno Al.

«  BlackVitriol LLC scores very high in safety and compliance,
reflecting its focus on trade security and institutional
trust. However, it shows only moderate levels of
consumer-facing transparency and satisfaction, since its
operations are more B2B and compliance-driven.

«  Eatsbueno Al, by contrast, scores very high in transparency
and satisfaction, highlighting its consumer-centric model
in the food-tech sector. Its safety rating is moderate,
reflecting the different priorities of consumer-facing Al

compared to trade security systems.
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THE STRATEGIC ROLE OF THE
UNITED STATES IN GLoBAL Al
COLLABORATIONS

The United States stands at the center of contemporary
debates on artificial intelligence (Al) governance, ethics,
and innovation. Beyond being a hub for technological bre
akthroughs, the U.S. plays a unique role as both a regulator
and an innovator, shaping how trust and transparency in Al are
embedded into global business collaborations. Its influence
extends across economic networks, digital ecosystems, and
regulatory frameworks, positioning it as a bridge between
advanced economies and emerging markets. By examining
its regulatory leadership, technological innovation, influence
on supply chains, and data privacy negotiations, the United
States emerges as a critical architect of trusted Al adoption
worldwide.

The U.S. as a Regulatory and Innovation Bridge

Farrell and Newman (2019) characterize the United States
as a central actor in global networks, capable of exercising
“weaponized interdependence.” This concept underscores
how U.S. dominance over key economic and digital
infrastructures allows it to both facilitate cooperation and
enforce compliance across international boundaries. In the Al
sector, this manifests through the establishment of regulatory
principles, ethical guidelines, and best practices that set de
facto global standards. For instance, U.S.-based institutions
and companies have pioneered frameworks for algorithmic
accountability, fairness audits, and transparency mechanisms,
which are increasingly referenced by international firms
seeking to build consumer trust.

The innovative ecosystem of the United States further
reinforces this bridging role. With world-leading universities,
research labs, venture capital networks, and startup
accelerators, the U.S. fosters rapid experimentation
and scaling of Al applications. Unlike purely regulatory
approaches, this innovation-driven environment integrates
governance with technological development. By exporting
both its Al technologies and governance models, the U.S. not
only influences how other nations adopt Al but also ensures
that trust and transparency are embedded as central values
in the global diffusion of these technologies.

Impacts on Global Supply Chains and Digital
Ecosystems

One of the most tangible impacts of U.S. leadership lies in
global supply chains and digital trade systems. Al applications
are increasingly central to monitoring logistics, authenticating
cross-border transactions, and preventing fraud. Chang,
lakovou, and Shi (2020) highlight how blockchain and
Al integration has transformed global supply chains by
enhancing transparency, reducing information asymmetries,
and building confidence among trade partners. The United
States, through its technological capacity and multinational
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corporations, is setting benchmarks for what trusted digital
trade ecosystems should look like.

Case studies of U.S.-based startups illustrate how this
influence translates into practice. Black Vitriol LLC, for
example, specializes in integrating Al-driven platforms to
secure international trade transactions. Its emphasis on
transparency, fraud detection, and algorithmic accountability
demonstrates how trust can be operationalized in digital
commerce. Similarly, Eatsbueno Al applies transparency-
driven approaches in the food-tech sector, where algorithmic
decision-making must address consumer safety, dietary
preferences, and ethical concerns. Together, these firms show
how U.S. innovations serve as exportable models of how
trust and transparency can be institutionalized in Al-driven
ecosystems, inspiring similar initiatives in emerging markets.

Transatlantic Data Privacy and Economic
Interdependence

Another defining element of the U.S. strategic role lies in its
negotiations and interdependence with the European Union
(EU) on data privacy and digital governance. Schwartz and
Peifer (2017) emphasize that transatlantic data regulation
represents one of the most consequential domains of global
digital politics. While the EU advances stringent protections
under the General Data Protection Regulation (GDPR),
the U.S. follows a more decentralized, sectoral approach.
The frequent disputes and resolutions between these
two regimes—such as the now-invalidated Privacy Shield
and the emerging successor frameworks—highlight how
transatlantic alignment shapes the contours of global data
governance.

For Al collaborations, these negotiations carry significant
implications. Any multinational business that complies with
both U.S. and EU standards effectively gains credibility
in multiple jurisdictions, enhancing trust among global
stakeholders. This dynamic not only harmonizes governance
across two of the largest digital economies but also sets
precedents for emerging markets. When African, Asian, or
Latin American nations craft their Al policies, they frequently
align with U.S.-EU compromises, ensuring smoother
integration into global markets and cross-border digital
exchanges.

Implications for U.S.-Emerging Market
Collaborations

The bridging role of the United States carries transformative
implications for its collaborations with emerging markets.
First, U.S. influence provides a blueprint for capacity building,
as developing economies can model their Al governance
structures after U.S. frameworks while tailoring them to local
contexts. This reduces regulatory fragmentation, increases
investor confidence, and strengthens trust among global
partners.

Second, the U.S. offers a platform for technology transfer
and entrepreneurial learning. Startups such as Black Vitriol
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LLC and Eatsbueno Al exemplify how Al innovation can
integrate transparency and accountability into business
models. By engaging with these U.S. firms through
partnerships, knowledge exchanges, and trade agreements,
entrepreneurs in emerging markets can adapt such practices
to build consumer trust in their own digital economies.

Third, U.S. leadership ensures that emerging economies
are not sidelined in global governance discussions. Instead,
partnerships with U.S. corporations, universities, and
policymakers can facilitate integration into trusted supply
chains and digital ecosystems, where transparency and
accountability are prerequisites for participation. This not
only enhances competitiveness but also positions emerging
markets as credible partners in the evolving global Al
economy.

Overall, the United States functions as a regulatory
architect, innovation hub, and strategic partner in global Al
collaborations. Its ability to set standards, diffuse transparent
Al practices, and negotiate privacy frameworks makes it
indispensable in shaping a trusted global Al environment.
For emerging markets, aligning with U.S. frameworks
and engaging with its innovative ecosystem can unlock
opportunities for trade, governance harmonization, and
economic growth. At the heart of this strategic role lies
the interplay of trust and transparency, which remain
the foundational elements of sustainable U.S.—global Al
partnerships.

PoLicy RECOMMENDATIONS FOR
EMERGING MARKETS

The rapid globalization of artificial intelligence (Al) has
introduced both unprecedented opportunities and profound
challenges for emerging markets. While Al technologies
can drive innovation, productivity, and inclusion, their
adoption also requires robust governance frameworks
that guarantee trust and transparency. Without strong
institutional foundations, emerging markets risk falling into
digital dependency, where they consume Al solutions created
elsewhere without influencing the ethical, regulatory, and
economic rules that shape them (Jobin, lenca, & Vayena,
2019; Floridi et al., 2018). To bridge this divide and fully
participate in global collaborations, three key areas of policy
intervention stand out: capacity building for Al governance,
alignment with international digital and trade frameworks,
and leveraging startups as innovation models.

Capacity Building for Al Governance

Building capacity is the cornerstone of effective Al
governance in emerging markets. Many developing
economies struggle with regulatory lag, where technological
change outpaces policy response. This gap erodes public
trust in Al applications and creates vulnerabilities in
consumer protection, algorithmic fairness, and data privacy
(OhEigeartaigh et al., 2020).
To address this, governments must:
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« Investin specialized training programs for policymakers,
regulators, and legal experts on Al ethics, transparency,
and explainability.

« Establish interdisciplinary Al research centers that bring
together computer scientists, ethicists, legal scholars,
and industry experts to co-develop governance
frameworks.

« Encourage public—private partnerships (PPPs) that allow
regulators to learn directly from industry pioneers in
the U.S. and EU.

Such measures can be supported by international
collaborations, where regulators from emerging markets
engage with U.S. institutions and think tanks to adopt best
practices in algorithmic auditing, model accountability, and
impact assessment (Mitchell et al., 2019; Edwards & Veale,
2018). By embedding these capabilities, emerging markets
can move from being passive adopters of imported Al to
active shapers of ethical Al ecosystems that reflect both
global standards and local realities.

Alignment with International Digital and Trade
Frameworks

Al does not operate in isolation—it thrives within
interconnected digital ecosystems and cross-border trade
networks. To avoid fragmentation, emerging markets must
align their Al policies with international digital and trade
frameworks, particularly those led by the U.S. and the EU.
The United States plays a pivotal role in digital business
ecosystems by setting standards for cloud services, fintech,
and Al-driven commerce (Aksoy, 2023). Meanwhile, the
EU’s General Data Protection Regulation (GDPR) and its
“right to explanation” principle (Goodman & Flaxman, 2017;
Edwards & Veale, 2018) provide a benchmark for algorithmic
accountability and data privacy. Aligning with such
frameworks reduces compliance costs, fosters regulatory
interoperability, and enhances market access for businesses

in emerging economies (Schwartz & Peifer, 2017).
Furthermore, adopting blockchain-enabled transparency
in global supply chains (Chang, lakovou, & Shi, 2020) offers a
way to build trust while ensuring traceability in cross-border
trade. This is particularly important for markets reliant on
exports, where Al-driven verification systems can help
mitigate risks of fraud, counterfeiting, and data manipulation.
The key, however, is contextual adaptation: emerging
markets should not blindly replicate Western regulations
but instead adapt global standards to local contexts,
ensuring inclusivity, cultural sensitivity, and socio-economic
alignment. By doing so, they become credible partners in
U.S.—global collaborations rather than peripheral consumers.

Leveraging Startups as Innovation Models:
Black Vitriol LLC and Eatsbueno Al

Startups are among the most dynamic vehicles for
innovation and trust-building in Al ecosystems. Unlike large
corporations, startups often experiment with consumer-
centric, transparent, and ethical design models that can
inspire regulatory and business practices across emerging
markets. Two illustrative cases are Black Vitriol LLC and
Eatsbueno Al, both founded by Gabriel Jiménez.

Black Vitriol LLC focuses on securing digital trade
and cross-border transactions through Al-driven
transparency tools. By integrating explainable algorithms
and blockchain verification, it demonstrates how trust
can be embedded in the very architecture of global trade
systems. Its model resonates with calls for algorithmic
accountability (Kovari, 2024) and provides a blueprint
for fintech and digital trade startups in emerging
economies.

Eatsbueno Al, operating in the food-tech and consumer
services sector, illustrates how transparency in Al
decision-making enhances consumer trust. By disclosing
how data is processed and ensuring algorithmic fairness,

Table 3: Policy Roadmap for Emerging Markets on Trust and Transparency in Al

Policy Area Strategic Actions

Expected Outcomes Hlustrative Models

Capacity Building for Al
Governance

Create Al governance

training programs, establish
interdisciplinary Al research
centers, strengthen regulator—
industry partnerships.

Alignment with
International Frameworks

Adapt GDPR-inspired privacy
rules and U.S. trade standards
to local contexts; adopt
blockchain for supply-chain
transparency.

Leveraging Startups for Fund Al startups, implement

Improved expertise in
algorithmic auditing,
enhanced oversight capacity,
informed policymaking.

U.S.-EU knowledge
exchanges; model
accountability frameworks.

Greater interoperability with  EU’s GDPR framework;
U.S./EU markets, reduced blockchain in supply
trade barriers, increased chains.

investor confidence.

Increased domestic Black Vitriol LLC (secure

Innovation regulatory sandboxes, innovation, consumer trust,  trade), Eatsbueno Al
promote cross-border startup  and global competitiveness.  (consumer trust in food-
collaborations. tech).
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it reflects the ethical commitments emphasized in
intersectional Al fairness studies (Buolamwini & Gebru,
2018). This approach not only improves consumer
confidence but also strengthens brand competitiveness
in global markets.

Both companies demonstrate that trust and transparency

are not abstract ideals but market differentiators. Emerging

markets should therefore:

«  Provide funding and incubation support for local startups
that prioritize ethical Al.

 Establish regulatory sandboxes where companies can test
transparent Al solutions under light supervision.

« Encourage cross-border collaborations with U.S. firms
to integrate local innovation into global supply chains.
By empowering startups, emerging economies can

create a bottom-up innovation culture where ethical and

transparent Al is the norm rather than the exception.

Synthesis

For emerging markets, the path to sustainable participation
in global Al collaborations depends on more than just
technological adoption. It requires strategic governance
choices that embed trust and transparency at every level—
regulation, trade, and entrepreneurship. By investing in
governance capacity, aligning with global digital frameworks,
and nurturing startups like Black Vitriol LLC and Eatsbueno Al,
emerging economies can transform trust into a competitive
advantage. This will not only strengthen their collaboration
with the United States but also ensure they play an active role
in shaping the norms and standards of the global Aleconomy.

ConcLusioN AND FuTurRe OuTtLOOK

The analysis presented in this paper underscores the
centrality of trust and transparency as foundational enablers
of global Al collaboration. Across diverse sectors—from
digital commerce to supply chain management and
consumer-facing platforms—organizations that successfully
embed trust mechanisms within their Al systems are
better positioned to reduce transaction costs, enhance
performance, and foster long-term partnerships (Mayer et
al., 1995; Zaheer et al., 1998; Dyer & Chu, 2003). Transparency,
in turn, is no longer an optional feature but a prerequisite
for legitimacy. As algorithmic decision-making increasingly
shapes business outcomes, both consumers and regulators
demand clarity, explainability, and accountability (Ribeiro
et al,, 2016; Lundberg & Lee, 2017; Doshi-Velez & Kim, 2017).

A consistent finding throughout the study is that the
United States functions as a pivotal bridge for regulatory
harmonization and innovation in Al. Unlike the European
Union, which advances a more prescriptive rights-based
model (Goodman & Flaxman, 2017, Edwards & Veale,
2018), the U.S. fosters a hybrid ecosystem where private-
sector leadership, innovation-driven entrepreneurship,
and voluntary ethical frameworks converge (Jobin et al.,
2019; Floridi et al., 2018). This dual role—acting as both an
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innovation hub and a regulatory reference point—positions
the U.S. as a key intermediary between developed and
emerging markets. For companies such as Black Vitriol LLC
and Eatsbueno Al, this environment provides a pathway to
scale trustworthy Al solutions globally, reinforcing the idea
that harmonized frameworks can simultaneously support
innovation and uphold ethical standards.

The future of Al in global business will require careful
balancing ofinnovation, ethics, and international cooperation.
While innovation remains a driver of competitive advantage,
unregulated or opaque Al practices risk undermining
consumer confidence and generating geopolitical friction
(Mittelstadt et al., 2016; Ananny & Crawford, 2018). Conversely,
excessively rigid regulation can stifle experimentation
and hinder small enterprises. A middle path—anchored
in transparent governance, interoperable frameworks,
and context-specific ethical safeguards—offers the most
sustainable route forward.

Looking ahead, several future research directions merit closer

examination:

« Longitudinal Studies on Al Adoption: Most current
insights into Al adoption are cross-sectional. Long-term,
comparative studies are needed to understand how
trust and transparency evolve over time in different
cultural and economic contexts. Such studies could
reveal whether initial trust-building efforts translate
into durable business relationships or whether new risks
emerge as systems scale.

+ Interpretable Al and Cultural Dimensions of Trust:
Although explainability frameworks such as SHAP
(Lundberg & Lee, 2017) provide technical solutions,
the interpretation of trust varies across cultural
and institutional settings. Research that integrates
sociological and cultural perspectives into the study of
interpretable Al will illuminate how diverse communities
perceive algorithmic legitimacy.

+ Global Coalitions for Ethical Al Governance: The
challenges of transnational data flows, regulatory
fragmentation, and geopolitical competition demand
collective solutions. Emerging coalitions between
governments, multinational corporations, and civil
society organizations could define baseline principles
for trustworthy Al. These coalitions should build on
initiatives such as Al4People (Floridi et al., 2018) while
integrating perspectives from the Global South to ensure
inclusivity and equity.

In conclusion, trust and transparency are not peripheral
considerations but strategic imperatives for Al-driven global
business collaborations. As companies such as Black Vitriol
LLC and Eatsbueno Al demonstrate, embedding these
principles enhances competitiveness while also reinforcing
public confidence. The United States—through its dual role
as an innovation hub and regulatory bridge—holds unique
leverage to shape harmonized governance models that
promote both technological progress and global trust. By
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advancing cooperative research, culturally sensitive Al design,
and multilateral governance, the international community
can build digital bridges that connect innovation with
responsibility, and competition with collaboration.
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